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UNIT PLAN

BACHELOR OF BUSINESS ADMINISTRATION

(Semester - 1)

BBA106: ESSENTIALS OF
BUSINESS ECONOMICS - I

Total Marks 100
Internal= 20
External=80

Objective: The objective of the course is to acquaint students with the concepts

of micro economic theory and their use in business decision making. The effort is
to make them capable of using various concepts to deal with business problems
in a global economic environment.

Unit | Topics Teaching References
Method
| Micro vs. Macro Economics | Lecture 1. Dwivedi, D.N., Macro
Fundamental Concepts used methods economics, McGraw Hill
in Business Decision Making: education.
Opportunity Cost, Marginal Chalk and 2. Shapiro, E., Macro
Principle, Incremental board economics Analysis,
Principle Contribution method McGraw Hill Education.
Analysis, Equi Marginal Project 3. Thomas F. Dernburg,
Principle. Macro economics.
method

Theory of Demand, Law of
Demand, Movement Alongyvs.
Shift in Demand Curve.
Concept of Elasticity of
Demand, Types of Elasticity
of Demand (Price income and
Cross),

Factors Affecting Elasticity
of Demand.

Measurement of Elasticity of
Demand

Demand Forecasting: Need,
Objectives and Methods.
Supply: Determinants, Law of
Supply and Elasticity of
Supply.

Theory of Production:
Meaning and Concept of
Production, Factors of
Production and

Production Function with

4. Dwivedi, D.N.
Managerial Economics, 7t
Edition, Vikas Publishing
House.
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5. Salvatore, D.Managerial
Economics in a Global
Economy, 6t Edition,
Oxford

University Press.

6. Peterson, L. and Jain
Managerial Eco., 4t
Edition, Pearson Education.
7. A. Kontsoyianis; Modern
Micro-Economics.

8. M. Adhikary ; Business
Economics.




One Variable Inputs,
Production Function and
Technological Progress.
Law of Variable
Proportions,Returns to a
Scale.

Concepts of Cost and
Revenue

Types of Cost, Cost Function,
Short run and Long run Cost
Curves, Economies and
Diseconomies of Scale.
Concept of Total, Average
and Marginal Revenue,
Relationship between AR and
MR and

through Elasticity of Demand.
Market Conditions:

Perfect Competition:
Features, Equilibrium of
Firm, Equilibrium of
Industry, Role of Time
Element in Price
Determination.

Monopoly: Features,
Equilibrium of Firm/Industry,
Price Discrimination and its
Types, Peak

load Pricing, Regulation of
Monopoly.

Monopolistic Combination:
Features, Price-Output Policy
of the Firm,Selling
Cost:Meaning,

Effects, Equilibrium of Firm
with respect to Selling Cost.




